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Contents  ALOHA AND 

WELCOME FROM 
THE HAWAI‘I 
ISLAND CHAMBER 
OF COMMERCE 
(HICC). We 
appreciate 
Hawaii Business 
magazine for 
again showcasing 
our island in this 

special Hawaii Island Business Report.
 The Hawai‘i Island Chamber of 

Commerce brings businesses and 
professionals together to make the 
Island of Hawai‘i a better place to live 
and do business. Based in Hilo, HICC’s 
membership includes nearly 300 large 
and small businesses, organizations and 
professionals which are represented by 
more than 700 business employees who we 
consider member representatives.

 Our Chamber’s mission is to assist 
businesses and promote Hawai‘i Island. 
We provide leadership via services and 
advocacy for business while promoting 
the economic well-being of our island 
community. Founded in 1898, HICC 
celebrates its 119th anniversary this year.

 For questions on the services provided 
by the Hawai‘i Island Chamber of 
Commerce or membership in this respected 
organization, please contact the Chamber 
office at (808) 935-7178 or email 
admin@hicc.biz.

 
Mahalo,
Miles Yoshioka, Executive Officer
Hawai‘i Island Chamber of Commerce

ALOHA! THE 
KONA-KOHALA 
CHAMBER OF 
COMMERCE PROUDLY 
REPRESENTS over 
500 members 
as the largest 
business advocacy 
organization on 
Hawai‘i Island, 
and the fourth 
largest chamber of 

commerce in the state. We exist to provide 
leadership and advocacy for a successful 
business environment in West Hawai‘i.

Our West Hawai‘i businesses are as diverse 
as our landscapes and the people who call the 
leeward side home. The hospitality industry is 
by and far the largest employer with a workforce 
14,000 strong. More and more visitors are 
discovering Hawai‘i Island with arrivals up over 
2% in 2016. The future is bright with investments 
like new direct flights into the Ellison Onizuka 
Kona International Airport at Keāhole from 
Tokyo. With continued public investment into 
the airport, Kona will continue to grow as an 
international gateway into Hawai‘i.

Astronomy is still a strong industry in our 
community with an estimated $91.5 million 
a year impact to our island. Kona continues 
to lead the way in renewable energy with the 
largest grid-connected ocean thermal energy 
conversion plant in the world, and research into 
cutting-edge biofuels. Emerging sectors include 
aerospace and the creative industries. We look 
forward to a strong future for Hawai‘i Island. We 
thank you for your support, and welcome you to 
join us. 

Mahalo,
Kirstin Kahaloa, Executive Director
Kona-Kohala Chamber of Commerce
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Exciting Changes 
as Hawai‘i Island 
Moves Forward
Innovation in many areas, including energy, 
medicine, new jobs, higher education and retail

AVA FROM KĪLAUEA VOLCANO 
is still creating new land on 
Hawai‘i Island, but there are 
many other exciting signs of 
growth and renewal on  
the Island. 

• The island’s electric util-
ity, Hawai‘i Electric Light 
Company,  is recognized as 

cutting edge or best in the world in key 
areas of expertise.

• The Pōhakuloa Training Area used by 
the U.S. military provides hundreds of jobs 
and key infrastructure improvements that 
benefit everyone on the island.

•  Hilo Medical Center is recruiting 
doctors and using modern technology 
to provide new tele-medicine treatment L

when there is no medical specialist near 
the patient.

• W.H. Shipman Limited, a kama‘āina 
family-owned company, is drawing new 
businesses to Puna and thereby creating 
new jobs for the people in that area. Oth-
er areas are also seeing improvements, 
such as highway construction, new build-
ings, flights from Japan direct into Kona’s 
airport and other developments.

• There are new programs and re-
newed excitement at the University of 
Hawaii at Hilo and at Hawai‘i Commu-
nity College’s two campuses.

• KTA Super Stores, now 101 years 
young, continues to innovate and make 
shopping better for its customers while 
supporting local farmers.

That’s just a small taste of all the 
exciting development. Let’s explore for a 
while and get a closer look.

L ABOR ATORY OF POWER GRIDS
Innovations by Hawai‘i Electric Light 

Co. (HELCO) are largely a result of its PH
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$15.5 million, and that has made a lasting 
difference. About 40,000 of the removed 
trees were invasive, brittle albizia, which 
are among the fastest-growing trees in the 
world, capable of reaching 200 feet high 
but quick to fall in a strong storm. 

Several storms since then have brought 
conditions Dangelmaier says were nearly 
as bad, but the island has not experienced 
the extended outages Iselle brought. “It’s 
a demonstration of how we’ve tried to 
be innovative and continue to serve our 
customers on the island,” she says.

BEST-KEPT SECRET
Also out trimming and cutting trees 

after Iselle’s devastation were crews from 
Pōhakuloa Training Area (PTA). Among 
other exercises, the military also trains in 
natural disaster relief at PTA, and to work 
in groups and teams so they can organize 
and deploy if needed. 

The lease on 23,000 acres of State land 
at PTA expires in 2029, and many are con-
cerned about the impact on Hawaii Island 
if it’s not renewed. 

Miles Yoshioka, executive officer of 
the Hawai‘i Island Chamber of Com-
merce, says many people don’t realize 
how many services PTA provides that 
residents rely upon. “I’ve heard PTA 
called one of the best-kept secrets on 
Hawai‘i Island,” he says. 

Beyond just the 200 or so jobs PTA cre-
ates, its fire department also handles calls 
on Saddle Road and Mauna Kea Access 
Road, helps out after natural disasters and 
awards contracts to island contractors – 
work and money that radiate out across 
the community.

challenges – the high cost of producing 
electricity and the small size of its power 
grid – but also its biggest advantage, its 
large supply of diverse renewable energy.  
“We’re kind of like a laboratory of power 
grids,” says Lisa Dangelmaier, System 
Operations and Planning Manager. “We’re 
way ahead of any other utility in the U.S.” 

Wind accounts for 20 percent or more 
of HELCO’s power at any given moment. 
The utility used to look at marine forecasts 
and try to work out how much wind it 
could count on. But with the help of gov-
ernment funding, HELCO worked closely 
with a company that developed state-
of-the-art wind forecasting that helps it 
better predict its power output. Now, she 
says, the control room’s ability to forecast 
wind and its effect on the power grid is the 
best of any energy utility anywhere.

Diversity in renewable energy is one of 
HELCO’s strengths. “Not only do we have 
this wind and solar,” says Dangelmaier, 
“but we also have a large amount of geo-
thermal energy. I think we’re at about 50 
percent renewable energy on the system, 
and at times of the day, it’s much higher. 
And it’s increasing; this year should be 
higher than that.”

There are occasional challenges to the 
grid, including earthquakes, tsunami, hurri-
canes and tropical storms, and HELCO has 
innovated there, too. For instance, as soon as 
the utility restored everyone’s power after 

“We’ve been here on the island since 1894. We’re transforming from the traditional 
utility of the past to a renewable energy company, and redesigning our logo was part 
of our transformation. The new logo, created by Sig Zane, represents our deep roots 
in the islands as well as a commitment to creating a better energy future for Hawai‘i. 

Our employees honor and represent our island traditions every day. We are island 
residents. We work here, we live here, we play here. We spend our money here and 
raise our families here. Last year, our employees volunteered 3,420 hours of their 
time outside of working hours to support charitable organizations and community 
events, and, personally, gave $102,000 to charitable organizations like Hawai‘i Island 
United Way, the Food Basket and so forth.”  
– RHEA LEE-MOKU - MANAGER, ADMINISTRATION AT HELCO
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Tropical Storm Iselle, it learned lava was 
flowing toward one of its transmission poles 
in Pāhoa.

HELCO engineers teamed with geolo-
gists from the University of Hawai‘i and 
Hawai‘i Volcanoes National Park to see if 
they could protect the poles. 

“We MacGyvered it,” says Dangelmaier. 
The engineers used readily available materi-
als and built a protective casing that looked 
like a spaceship around the Apaa Street 
pole. The innovative design only worked for 
a while, but the engineers learned enough 
to have a better solution ready for the next 
time lava threatens a pole.  

Iselle took down many trees and power 
lines, which kept HELCO busy making 
repairs. But its crews also trimmed or cut 
down about 238,000 trees, at the cost of 
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“What Pōhakuloa and the military offer 
our state is huge,” says Yoshioka. “It’s 
probably up there as one of the largest 
drivers economically for the entire state.” 

THE DOCTOR WILL SEE YOU NOW
At Hilo Medical Center, Executive Di-

rector Dan Brinkman is working on smart 
new solutions to old problems, such as the 
island’s doctor shortage.

“For years we’ve been trying to address 
the provider shortage by more conven-
tional means,” he says. “By trying to bring 
in doctors and so forth. And it’s not that 
we’re going to stop doing that; it’s just 
that we also need to take advantage of the 
new technology that’s out there.”

Brinkman still wants to bring special-
ists to our rural island – physically 

when possible, and virtually when 
necessary.

“You can pretty much FaceTime any-
body in the world today at the drop of a 
hat,” he says. Running with that concept, 
pretty soon patients will find that instead 
of their primary care doctor referring 
them to a specialist – and then the patient 
learning there isn’t one on Hawai‘i Island 
– the doctor might refer them to the hos-
pital’s multi-specialty Telehealth Clinic.

“So you show up to your appointment 
at 2:00 and you’re connecting with, say, 
your rheumatologist, who happens to 
be on O‘ahu, or maybe in L.A., or even 
in Chicago,” says Brinkman. “And your 
appointment is just like any other ap-
pointment except you’re interfacing with 
a video screen, probably life-size, of your 
provider asking you the same questions as 
if you were in person.”

Though Hilo Medical Center is work-
ing on the Telehealth Clinic with the De-
partment of Health and with The Queen’s 

Leading the way to 
100% renewable energy.

hawaiielectriclight.com/ourvision

In 1894, Hawai‘i Electric Light began as a renewable 
energy leader, producing 100% of our energy from 
a water-driven dynamo. As we remember our past, 
we’re transforming our future. 

Today, almost 50% of our energy comes from a 
diverse mix of renewable sources like solar, wind, 
geothermal, and run-of-river hydro. We’re committed 
to helping the state reach its goal of 100% renewable 
energy by 2045.

“There’s something truly unique about Hilo. I’ve been in a number of places during my career 
but I’ve never been any place more family- and community-focused than here. It’s a really tight 
community and people invest a lot in each other. It’s very much a group culture and I think Hilo truly 
believes in the idea of not leaving anyone behind. 

One of our biggest traditions is aloha. If you take not the touristy word, where it’s thrown around, 
but what it really means, it’s about care and consideration and kindness for others. 

Working with our employees and our community to improve wellness, and to deliver truly 
excellent service to our families, friends and neighbors, that really honors our tradition.”

– DAN BRINKMAN, CEO, HILO MEDICAL CENTER

Health Systems, Brinkman says. most 
of it is happening through Hilo Medical 
Center’s own initiative. 

“We have one of the largest rural health 
populations in the state, and probably the 
most underserved,” he says. “The East 
Hawai‘i region, especially Puna and Kaū, 
are extremely short of physicians; more so 
than the rest of the state. We felt like we 
should be coming up with creative solu-
tions for that problem.”

The first Telehealth appointments, 
probably with dermatology, endocrinol-
ogy and infectious disease specialists, are 
projected for the end of 2017.  

“We want the Medical Center to go 
from good to great,” says Brinkman. “You 
have to make a plan about how to make 
your organization truly excellent. We 
think we have the ability to do it.

BRINGING JOBS TO PUNA
Bill Walter has a vision for Puna.
“Puna is one of the districts with the 

greatest poverty in the state of Hawai‘i. 
Singularly the best way to bring more 
prosperity into an area like Puna is to 
bring more businesses into Puna, and to 
provide more services,” says Walter, the 
president of W.H. Shipman Limited, a 
kama‘āina family-owned land stewardship 
company in Kea‘au since 1882. 

Shipman is helping make that happen. 
HMSA built a 20,000-square-foot office 
building in Kea‘au that Walter says has 
more than 100 employees. Pacific Bio-
diesel located its factory in the Shipman 
Industrial Park. The $30 million dollar 
Puna Kai shopping center, with 103,000 
square feet of leasable space, is currently 
breaking ground in Pāhoa.

All that building is bringing employ-
ment to Puna. “What we see happening in 
Kea‘au is different from many areas in that 
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really this is becoming a job center,” says 
Walter, “rather than simply a bedroom 
community.” 

He points out that for several genera-
tions there hasn’t been enough job cre-
ation for young people who want to stay 
on the island.

“It’s a very real concern among business 
leaders here,” he adds, “and we have a 
group working on exactly how to address 
that and how to work actively to bring 
businesses to the island.”

“We’re building here for a town that 
will last and stand the test of time.”

It’s also hard to miss signs of growth 
in Kona, where a $100 million, 5.2-mile 
construction project is underway to ex-
tend the four lanes of Queen Ka‘ahumanu 
Highway between Honokōhau Harbor 
and the airport.

A new, $90 million Kona Judiciary 
Center is being built near the Makalapua 
Shopping Center. All the State buildings 
will be consolidated into the three-story, 
143,000-square-foot facility. 

The real estate inventory is a different 
story. Realtor Mary Begier of Mary Begier 
Realty says there’s a real shortage.

Leading the way to 
100% renewable energy.

hawaiielectriclight.com/ourvision

In 1894, Hawai‘i Electric Light began as a renewable 
energy leader, producing 100% of our energy from 
a water-driven dynamo. As we remember our past, 
we’re transforming our future. 

Today, almost 50% of our energy comes from a 
diverse mix of renewable sources like solar, wind, 
geothermal, and run-of-river hydro. We’re committed 
to helping the state reach its goal of 100% renewable 
energy by 2045.

“We look carefully at any 
opportunity that comes to the 
company to see the cultural and 
environmental impact. That’s been 
our outlook for generations, to 
the extent even that the second 
president of the company is the 
person that saved the state bird. 
Here in Kea‘au we ourselves have 
spent considerably, taking older 
buildings and refacing them, 
because when people come into 
Keaau we want them to feel it’s a 
nice, safe, pleasant place to be.

We also look at our own heritage. 
Structures our great-grandfather 
built are, by and large, still standing 
and it’s 80, 90, 100 years later. 
They’re good-looking buildings 
that have stood the test of time. 
It’s because he and our great-
grandmother loved the island and 
they wanted to make it better 
rather than just use it up.”

– BILL WALTER, PRESIDENT, W.H. 
SHIPMAN LIMITED

“Singularly the best way to bring more 
prosperity into an area like Puna is to 
bring more businesses into Puna, and to 
provide more services.”
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“We’re much like most of the United States,” she says. “The U.S. is falling way behind 
in new construction. We’re not keeping up with the growth of population, people get-
ting married and having babies, life changes. It’s causing an affordability crunch across 
the board, from rentals to first-time home buyers and high-end home buyers.”

EDUC ATING A LOC AL WORKFORCE
The University of Hawai‘i at Hilo (UHH) and the campuses of Hawai‘i Community Col-

lege – now that the Pālamanui campus has opened, there are two – are consciously working 
on providing education for jobs that exist in Hawai‘i, including ones for which 
there have been too few qualified workers.

For three years, for instance, every student who earned an MA in the UHH 
teaching program and applied for a teaching job was hired. And pharmacy 
school graduates are now filling pharmacist positions throughout Hawai‘i.

At UHH there are now three doctoral programs not offered anywhere else in 
Hawai‘i: a Doctor of Pharmacy; a Ph.D. in Pharmaceutical Science, and a Ph.D. in 
Hawaiian and Indigenous Language and Culture Revitalization. 

On an undergraduate level, Ka Haka ‘Ula o Ke‘elikōlani College of Hawaiian 
Language is home to the only indigenous language college in the United States. 
The Kahuawaiola Indigenous Teacher Education program offers a certificate in 

78% 
OF HAWAI‘I CC ALUMNI 
STAY ON HAWAI'I ISLAND, 
WHICH MEANS THE 
EDUCATION WE PROVIDE 
HAS A MAJOR IMPACT 
ON THE HAWAI‘I ISLAND 
COMMUNITY. 

Indigenous Teacher Education and a Mas-
ter of Arts degree in Indigenous Language 
Education.

UHH is the only campus in the Univer-
sity of Hawai‘i system to offer an energy 
science certificate program for undergradu-
ates, aimed at helping prepare students for 
jobs in a field with a lot of potential. Plans 
include starting an energy science program 
with a focus on renewable energy. 

There are plans for a multidisciplinary 
undergraduate program in conservation 
agriculture and natural resource manage-
ment; and a new program in Health In-
formatics, to accompany new programs in 
Community Health Education and Health 
Care Administration.

UH Hilo also offers the only undergradu-
ate program in tropical horticulture.

And it’s developing a Bachelor of Sci-
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“I was a successful Realtor in Honolulu when my husband transferred here in 
1994 and I thought he was crazy. What a wild idea. I was thinking I wouldn’t even 
be a Realtor here, because I thought it would be too different and I didn’t know the 
island like I knew O‘ahu.

But I found that all I needed to do is be nice and people were more than willing 
to do business with me. There are really quality people here. I’m really proud of 
this success I’ve experienced but I’m prouder of the successes my clients have 
experienced because they’ve done good business. People bought the right homes 
or they sold at the right time, whatever it might be. We’ve done good business 
together.”  – MARY BEGIER, REALTOR, MARY BEGIER REALTY
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“We’re definitely in touch 
with traditions of this island in 
that the University of Hawaii at 
Hilo offers the only indigenous 
language college in the U.S. 
Students can earn a master’s 
degree here in indigenous 
language studies and the 
college now has its own building 
with the ambience and look of a 
thatched hale. We also offer the 
only college of pharmacy in the 
Pacific region. 

Our other bachelor’s and 
master’s degree programs take 
advantage of what this island 
has to offer, too – from active 
volcanoes to the deep ocean, 
the world’s best telescopes 
and our rich cultural landscape. 
The university offer four 
doctor degrees, eight master’s 
degrees, 38 bachelor’s degrees 
and 28 certificate programs. 
We specialize in programs 
about marine biology, 
volcanology, astronomy and 
Hawaiian studies”.

– JERRY CHANG, DIRECTOR 
OF UNIVERSITY RELATIONS, 
UNIVERSITY OF HAWAII AT HILO

Hilo Medical Center is investing 

in the next generation of nurses.

“I saw their determination and 
confidence and I wanted to be 
like them.” — Krystle Bala

“I am so proud of Krystle,” says Hilo 
Medical Center nurse aide Gloria 
Bala of her daughter who is in the 
hospital’s Nurse Residency Program, 
training on the Obstetrics Unit.

 “This program benefits new nurse 
graduates to help them expand their 
knowledge,” says Gloria, who has 
worked at the hospital for 30 years. 
“I’m so glad the hospital is investing 
in the next generation of nurses.”

 “I turned in my application the 
same day the job listing was posted,” 
says Krystle.

 “She did all the right things,” says 
Christina Ranan, Obstetrics Nurse 
Manager. “She volunteered on the 
surgical unit after graduating from 
Honoka`a High School. She got her 
CNA license and worked on my unit 
as a nurse aide for five years while 
going to nursing school at Hawaii
Community College.

“Now, she’s completing 
her bridge program at 
University of Hilo to get 
her Bachelors of 
Science in Nursing. 

It’s great she’s getting that 
degree because it’s part of a 
national trend in healthcare.”

 
Krystle always knew she wanted 

to be a nurse. “My nephew was 
really sick when he was born. I 
watched the nurses work so hard 
to care for him. I saw their 
determination and confidence 
and I wanted to be like them. I 
see the same here in the nurses 
that are training me.

 
“I’m so thankful Hilo Medical 

Center has this Nurse Residency 
Program and I am happy to be a 
part of it.”

1190 Waianuenue Avenue  |  HiloMedicalCenter.org  |  808.932.3000

Gloria and Krystle Bala

ence degree in aeronautical science 
to address a state and national pilot 
shortage.

On the west side, Hawai‘i Com-
munity College’s new Pālamanui 
campus, which opened in the summer 
of 2015, saw its enrollment increase 
10 percent in its second year. The new 
HCC campus is located on Kaiminani 
Drive in North Kona, mauka of the 
just-renamed Ellison Onizuka Kona In-
ternational Airport, and offers courses 
in culinary arts, nursing, science, liberal 
arts and more.

“We’re hearing from the commu-
nity that they want a focus on science, 
culture and conservation,” says HCC 
Chancellor Rachel Solemsaas. “We 
really want to step up our pace when 
it comes to STEM program offerings.” 
In the fall, Pālamanui will offer an AS 
degree in Natural Science.

The first Hawai‘i Community 
College campus, now known as the 
Manono campus, is in its 76th year. 
This year, students there built the 
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50th annual Model Home project. That 
project, which started in 1967, brings to-
gether students in various construction 
trades such as carpentry, electrical, CAD, 
architecture. Working together, they 
build a home on Hawaiian Home Lands, 
which later goes to a Hawaiian family.

SUPER STORES
KTA Super Stores cel-

ebrated its 100th year last 
year, a rare anniversary for a 
family-owned chain of gro-
cery stores. Toby Taniguchi is 
president and chief operat-
ing officer now, the fourth 
generation his great-grand-
parents opened their modest, 
500-square-foot grocery and 
dry goods store in 1916 in 
Waiākea town – where they 
delivered groceries by bicycle. 

They would surely be sur-
prised to learn that the family 
has six stores now and about 
800 employees. They probably 

wouldn’t be surprised, though, to find 
a long history of supporting the island 
and its people, such as through KTA’s 
Mountain Apple brand. The company 
buys local produce and other food prod-
ucts from local farmers and producers and 

“A key point is that we are 
very committed to being a model 
indigenous-serving institution. 
Many of our programs and offerings 
are connected to the Hawaiian 
culture. For instance, our Hawaiian 
Studies liberal arts track prepares 
leaders, policymakers, educators 
and advocates, and the Hawaiian 
culture is embedded in that. We 
have this track at both our Manono 
and Pālamanui campuses and it’s 
very popular. Through studying 
language, hula and history, our 
students get into education, social 
work and even pre-law.

At our new Palamanui campus 
we’re also developing a science 
focus for Hawaiian Studies. We 
are weaving together science, 
culture and conservation in 
areas such as farming, fishing 
and forestry that are, of course, 
represented on our island.”

– RACHEL SOLEMSAAS, CHANCELLOR, 
HAWAI‘I COMMUNITY COLLEGE

HBM-2017.indd   1 3/2/17   2:10 PM

PH
OT

OS
 C

OU
RT

ES
Y:

  K
TA



123APRIL 2017  ·  HAWAII BUSINESS

SPECIAL PROMOTIONAL SECTION

then brands the products under the 
Mountain Apple label.

A lot of people have a lot of history 
with KTA. “In our organization,” says 
Taniguchi, “you get a little star on your 
badge for every five years of service. 
We have guys with seven, eight stars 
across the front of their badge. That’s 
35 or 40 years!”

But it’s not only about the past at 
KTA. Taniguchi is working on moving 
KTA’s technology out of the 1960s and 
into the 21st century. 

“We have a mainframe computer, 
an AS/400,” he says. “It’s a rock-solid 
machine; it will never crash, it’ll always 
just work.” Compared with the compa-
ny’s old computer system, the new one 
will help provide more information, 
so KTA can better meet its customers 
needs and preferences.   “It’s like the 
difference between using a BlackBerry 
and an iPhone,” Taniguchi says

The store was quick to join with 
Healthways’ Blue Zones initiative, 
which is sweeping through Hawaii now 
in an attempt to make our communities 
healthier and happier. 

“Every single store in our chain 
is now Blue Zones-certified,” says 
Taniguchi, who points out they have 
implemented wellness, health and 
well-being programs for employees, 
as well. “I know our store members 

“My great-grandparents 
immigrated from Japan, and the 
Japanese have an expression 
“okage sama de.” It means, “Thanks 
to you,” or, literally, “I am what I 
am, because of you.” If KTA Super 
Stores is what it is because of the 
community, then any measure 
of success must be attributed to 
our community’s friendship and 
support. We feel greatly indebted 
to every single associate, business 
partner and vendor, as well as 
generations of customers, friends 
and family who have supported 
us over our 100 years in business. 
We realize people place their trust 
in us for their food, household 
and healthcare needs, and we 
pledge to do everything possible to 
honor that trust. We are humbled 
and honored to be part of the 
community, and will work vigilantly 
to help make Hawai‘i Island a great 
place to live, work and play!”

– TOBY TANIGUCHI, PRESIDENT & 
COO, KTA SUPER STORES

KTA Super Stores is Hawai‘i’s locally owned 
and operated one stop shop, serving Hawai‘i 
Island’s grocery,  household and pharmacy 

needs for 101 YEARS and counting!

www.ktasuperstores.com

KTA Downtown, Hilo
321 Keawe St.  |  808-935-3751

KTA Puainako, Hilo
50 E. Puainako St.  |  808-959-9111

KTA Waimea
Waimea Center  |  808-885-8866

KTA Kailua-Kona
Kona Coast Shopping Ctr. |  808-329-1677

KTA Keauhou, Kona
Keauhou Shopping Ctr.  |  808-322-2311

KTA Waikoloa Village
Waikoloa Highlands Ctr.  |  808-883-1088

DEVOTED TO THE COMMUNITY SINCE 1916

HBM-2017.indd   1 3/2/17   2:10 PM

in Waimea, Hilo and Waikoloa started a walking moai. So a bunch of associates gets 
together, whether it’s a rainy day or not, and they get out and walk. The director of our 
pharmacy, Kerri Okamura, just taught a class on vegetable curry. It was tasty. I was quite 
honestly surprised at how good it tasted.”

“The idea is to start healthy habits and to make healthy choices the easy choice,” he says. 
Dan Brinkman says they are “Blue Zoning” the Hilo Medical Center, too. He was 

talking about the hospital when he said that despite Hawai‘i Island’s remote location, 
there’s really no reason, living in this Information Age, we cannot take advantage of all 
the best practices out there. 

He was right. And people all across Hawai‘i Island are making that happen.



124 APRIL 2017  ·  HAWAII BUSINESS HAWAII ISLAND BUSINESS REPORT

SPECIAL PROMOTIONAL SECTION

Hawai‘i Isle Creates 
a Better Future 
for Young People

AS HAWAI‘I ISLAND’S POPULATION AGES AND ITS OLDER 

employees retire, businesses, nonprofits and others 
are focusing on up-and-coming generations. Hilo 
Medical Center, the filmmaking Honua Studios, the 
‘Imiloa Astronomy Center and Thirty Meter Telescope 
all have exciting programs created for young people.

At Hilo Medical Center, for instance, the first 
class of family doctor residents graduates this year. 
The three-year residency program adds about four 
students each year, so there are always 12 doctors-in-
training. The hope is that many of the new doctors 

will stay and practice in Hawai‘i. So far, it looks promising.

A

“Of our first class,” says Dan 
Brinkman, CEO of the center, “we 
believe all three will stay in the 
state, which is great. And we think 
two of them will practice here on 
the Big Island. So that’s a nice way 
to start.” 

(Because there were only three 
graduates this time, the next class 
has five residents.) 

Those trainees, along with their 
instructors and other doctors asso-
ciated with their residency train-
ing, mean there’s been a big influx 
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Medical center, film studio, astronomy center, 
Thirty Meter Telescope provide opportunities
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offers a screening room, co-working 
space and conference rooms.

Next door is the Hawai‘i Action 
Academy, a professional production 
rehearsal studio that rents stunt equip-
ment and does training. 

Honua Studios is also home to GVS 
Transmedia Accelerator Program. 
That’s an incubator that provides both 
a workspace and funding for compa-
nies that want to launch a story across 

multiple platforms using digital tech-
nology. The studio offers opportunities 
for people of all ages to do professional 
work in digital or video industries.

Other Hawai‘i Island facilities that 
young scientists and technologists 
should know about include National 
Energy Laboratory of Hawai‘i Author-
ity (NELHA)’s Kanaloa Farm, which 
focuses on science and technology 
as relates to the ocean. The one-of-

of physicians – who also care for 
patients, which is important on an 
island where there’s a significant 
doctor shortage.

“We’re intentionally trying to 
develop our training program in 
a way that allows a lot of people, 
who struggle to find doctors to 
care for them, to have a place to 
go,” says Brinkman.

The hospital also plans to start 
construction shortly on a new 
residency space that will have 30 
exam rooms. “Our goal is that by 
the time it’s fully operational,” 
says Brinkman, “we’ll be seeing 
between 25,000 and 30,000 visits 
per year just out of our residency 
program.”

STATE-OF-THE-ART 
FILM STUDIO

There are also opportunities 
on Hawai‘i Island now for people 
coming up in the film industry.

“A lot of residents don’t know 
there’s a film studio, Honua Studios, 
in Kona now,” says Kirstin Kahaloa, 
Executive Director of the Kona-
Kohala Chamber of Commerce. 

“A big motion picture is shoot-
ing there right now,” she says. “It’s 
called ‘Jo, the Medicine Runner.’ 
Filmmaker David Cunningham, 
who’s part of Honua Studios, is 
making the film, and Ryan Potter 
is one of the main characters. He 
was the main character’s voice in 
‘Big Hero 6.’ ”

Honua Studios, located at Kaloko, 
is a public/private partnership with 
the County’s Big Island Film Office, 
the State of Hawai‘i Strategic Devel-
opment Corp’s HIGrowth Initiative, 
and filmmaker David Cunningham’s 
Global Virtual Studios. 

The 12,000-square-foot facility 
is full of cutting-edge technology, 
such as high-speed private fiber 
with speeds of up to 10 GB/sec for 
file transfers and real-time collabo-
ration. It’s a movie production stu-
dio with a sound stage, editing bays 
and conferencing equipment. It also 

A Kamaʻaina Company 
Contributing to the Planned 
Growth of Hawaii

Located in Kea’au minutes from the Hilo Airport & Hilo’s deep water port 
Agricultural & Commercial properties available for Lease
Hawaii Island’s largest business park with available fee simple lots

For information contact: 808-966-9325 or info@whshipman.com

“We’re intentionally trying to develop our 
training program in a way that allows a lot 
of people, who struggle to find doctors to 
care for them, to have a place to go.”
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focus at ‘Imiloa, says Kimura, but she 
says ‘Imiloa will start showing more 
of how the skies, earth and the seas 
are connected. 

It’s part of what she sees as tremen-
dous opportunities in the sciences 
and technology. “Hawai‘i Island has a 
prime opportunity to present a model 
of indigenous knowledge and connec-
tion to place to the world,” she says. 

“We’ve got everything from astronom-
ical leaders here to marine science. 
We’ve got a strong indigenous cultural 
vibrancy on our island. 

“Continuing to innovate and explore 
our world and create new discover-
ies and new knowledge is something 
Hawai‘i Island can really contribute 
to because we have all of these rich 
resources right here,” she says.

a-kind cephalopod aquaculture 
facility is working on many projects, 
including providing a sustainable 
alternative to wild-caught octopus 
for aquariums, researchers and salt-
water aquarium hobbyists. 

NELHA also has a Hawaiian 
monk seal hospital dedicated to 
the rescue and rehabilitation of 
the endangered species. There are 
only about 1,400 Hawaiian monk 
seals left in the world. The Marine 
Mammal Center also runs ongoing 
scientific research programs on the 
well-being of monk seals.

LOOKING TO THE SKIES
In Hilo, ‘Imiloa Astronomy 

Center is starting into its second 
decade, and Executive Director 
Ka‘iu Kimura says 80 percent of its 
visitors are local families. “When 
I think about future generations,” 
she says, “I think about creating 
more opportunities for Hawai‘i 
to really become a global player 
in developing and advancing new 
technologies and new innovations.”

It’s important ‘Imiloa stays fresh 
and evolves as the community 
does, she says. “We have an exhibit 
redesign plan we hope to execute 
in this next decade. It adds greater 
interactivity, hands-on, engaging, 
and diversifying a little bit of our 
content” – partly, she says, to con-
tinue to keep the attention of the 
younger generation.

Learning about the skies through 
astronomy will always be a primary 

“Hawai‘i Island has 
a prime opportunity 

to present a model 
of indigenous 

knowledge and 
connection to place 

to the world.”
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THIRTY METER TELESCOPE
Any Hawai‘i Island conversa-

tion eventually comes around to the 
Thirty Meter Telescope. That’s the 
$1.4 billion telescope project that re-
ceived permits to build on Mauna Kea 
years ago, but came to a standstill in 
late 2015 when the Hawai‘i Supreme 
Court ruled the State’s permitting 
process had been flawed. The State 
Board of Land and Natural Resources 
was ordered to redo the permit pro-
cess. Protestors, who say Mauna Kea 
is a sacred site and should not be built 
on, came out in full force.

There is still, however, tremendous 
support for TMT from the busi-
ness and other local communities, 
which recognize the myriad of jobs 
and other possibilities the telescope 
would bring, including $50 million 
TMT has slated for the education of 
kindergarteners to 12th graders on 
Hawai‘i Island.

“We’re looking at the technology 
a clean product like this can bring to 
the island,” says Miles Yoshioka, ex-
ecutive director of the Hawai‘i Island 

DISCOVER UH HIlO!

200 W. Kawili St. 
Hilo, HI 96720

Outstanding Opportunities and Incredible Value

DISCOVERDISCOVER

Our Unique Multicultural Environment

Ranked by the US News and World Report as the nation’s 
most diverse four-year campus, students interact, learn 
and work within a culturally rich environment; a valuable 
skill in today’s world that is increasingly inter-connected 
socially, geographically and ethnically.  

From the depths of the Pacific Ocean to the top 
of Mauna Kea and the myriad of climatic zones 
on Hawai‘i Island, students and faculty are able 
to widen their learning horizons, sharpen their 
knowledge and advance their research findings. 

DISCOVERDISCOVER
Our Natural Learning Laboratories

DISCOVER UH HDISCOVER UH H
You are invited to

hilo.hawaii.edu

Connecting our students to empowering opportunities is 
at the core of our mission; whether it’s internships, applied 
research, access to expert and caring faculty, or a semester-at-
sea, UH Hilo’s commitment to affordable tuition and financial 
aid makes our education a great value and puts all of these 
outstanding opportunities within reach.

DISCOVERDISCOVER

IMILOA ASTRONOMY CENTER IS A 40,000-SQUARE-FOOT 
EXHIBITION.IT’S PLANETARIUM COMPLEX IS LOCATED ON 
NINE ACRES IN THE UNIVERSITY OF HAWAI‘I’S SCIENCE AND 
TECHNOLOGY PARK, ABOVE THE UH-HILO CAMPUS. 

“Imiloa means “to seek far,” 
and it’s a Hawaiian word for both 
“explore” and “explorer.” Through 
our Hawai Hawai‘i i lens, we 
explore our place in the genealogy 
of the universe and continually 
seek, learn and adapt to our ever-
evolving environment that inspires 
discovery and innovation. We do 
that through our three core values, 
which are kama‘āina, na‘auao and 
hanakahi. 

We are a product of our 
community in that various sectors 
of the community come together 
to create the vision and the place. 
So in that respect ‘Imiloa is a 
direct reflection of the hopes and 
aspirations of our community. 
Our children are afforded 
opportunities to explore, create, 
learn and develop new knowledge, 
but in a way that’s very reflective 
of Hawai‘i Island values.”

– KA‘IU KIMURA, 
EXECUTIVE DIRECTOR, 
‘IMILOA ASTRONOMY CENTER

PH
OT

OS
 C

OU
RT

ES
Y:

 ‘I
M

IL
OA

 A
ST

RO
NO

M
Y 

CE
NT

ER

40,000 SQ. FT. 



128 APRIL 2017  ·  HAWAII BUSINESS HAWAII ISLAND BUSINESS REPORT

SPECIAL PROMOTIONAL SECTION

Chamber of Commerce. “With 
the technology that’s developed 
continually, we can offer so much 
more to the next generation over 
the years.’

“Some of our members feel that 
something like this will offer our 
kids a chance to go into fields 
they may not have thought of 
before. It’s not just astronomy but 
it’s engineering, it’s the natural 
resources field. It runs a gamut of 
skill levels. We’re looking for the 
future for our kids.”

Hilo also has the forward-look-
ing Pacific International Space 
Center for Exploration Systems 
(PISCES). “They’re developing 
rockets and figuring out how to 
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use basalt in the space industry,” 
says Yoshioka. “They’re using 
products that we have here on the 
island.”

Jackie DeLuz Watanabe, presi-
dent of Big Island Toyota, agrees 
that the island’s astronomy indus-
try brings a whole different level 
of expertise to Hawai‘i Island. She 
says it elevates all business. 

“We’re a little rock in the middle 
of the Pacific Ocean,” she says, “but 
we have these premiere telescopes 
on our island. I think it brings with 
them not just jobs for local people, 
but it also elevates us as a worldwide 
location that is a premiere place.”

TROUBLE IN RIVER CITY
Bill Walter understands the com-

plex issue that is the Thirty Meter 
Telescope. He says that when the 

The ATHENA Leadership 
Award is presented to a  

woman— or man— who is 
honored  for professional  

excellence, community service 
and for actively assisting  

women in their attainment of 
professional excellence and 

leadership skills. 

Hawai‘i Island Chamber of Commerce  
is proud to recognize  

 

2016 ATHENA Award® Recipient 
Debra Ann Ching Maiava 

Owner/Manager, Ken’s House of Pancakes  
and Ponds Hilo  

Ad courtesy of Mary Begier Realty RB-14405 
101 Aupuni St., Ste. 315 Hilo, HI 96720 

mary@marybegier.com/ www.MaryBegier.com 

“We always say, ‘The 
difference about doing business 
on the Big Island is that it’s a 
tight-knit island community.” 
You’re going to see your 
customers, as well as your 
employees, neighbors, friends 
and family at KTA. So we try to 
conduct ourselves in a way that 
we don’t have to duck behind an 
aisle if we see a customer we’ve 
done wrong! 

Our motto is “We’ll take care 
of you,” but it’s really about that 
philosophy that we’re all going to 
need each other at some point, 
especially an island community, 
a very small community, like 
the Big Island. The way we do 
business, we have to take care 
of not just our customers but 
our employees and our vendors 
and all.”

– JACKIE DELUZ WATANABE, 
PRESIDENT, BIG ISLAND TOYOTA

economic importance of TMT is dis-
cussed, that does not mean culture is 
not also vital.

“It’s important to understand that 
when we address something from 
a business standpoint, we are not 
making a statement about culture,” 
he says. “The culture has to be hon-
ored and respected. That needs to be 
part of our whole commitment here 
on the island, which is to recognize 
the culture and the environment.”

Walter is the president of W.H. 
Shipman Limited, a kama‘āina family-
owned land stewardship company that 
has been in Puna since 1882. 

   Hawai‘i needs outside invest-
ments like TMT coming into the 
state, he says. 

“When you see how difficult the 
future looks, you recognize that we 
need that outside investment. If we 
don’t have that, then you have to 
look around and say, ‘What happens 
to our youth? What happens even to 
those who are in the middle of their 
working careers if the economy goes 
into a decline? How do you come out 
of that?’ ”

He reiterates that it’s important 
for us to recognize and retain the 
importance of our cultural heritage 
and the environment. 

“But all of that can be done,” he 
says. “You can recognize that, you 
can honor that, respect it, and then 
also make investments that will 
cause our island economy to grow.”

$50 MILLION
TMT HAS SLATED FOR 
THE EDUCATION OF 
KINDERGARTENERS 
TO 12TH GRADERS ON 
HAWAI‘I ISLAND.
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Hilo: This Great Town  
Keeps Getting Better
New Bayfront trails will offer escapes for 
locals and tourists; plus a look at long-time 
local icons

ILES YOSHIOKA, EXECUTIVE 
director of the Hawai‘i 
Island Chamber of Com-
merce, was walking down 
Hilo’s Kamehameha 
Avenue toward the Mamo 
Street farmer’s market one 
“Boat Day.” A cruise ship 
was in port, and the streets 

were full of travelers from the ship. 
Yoshioka was near Café Pesto when 

he overheard two of the visitors talk-
ing. Both men seemed to be from the 
U.S. Mainland, and he says they were 
probably in their late 30s. 

He heard one of them say, “Wow, 
yeah, this is what Hawai‘i is supposed 
to be.”

Perhaps the visitors had also vis-

ited much more developed places in 
Hawai‘i, such as Waikīkī, Yoshioka 
thought to himself. He said it felt great 
to hear them appreciating Hilo, with 
its older-style look and quieter feel. 

NATURE FORCES A DECISION 
Hilo’s bayfront area, with its lovely 

view of the crescent bay, looks much 
as it does because after a 1946 tsunami 
took out a row of shops that stood on the 
ocean side of Kamehameha Avenue be-
cause County officials decided it wasn’t 
prudent to allow rebuilding there.

It’s the same with the expanse of 
grassy parkland lining both sides of 
Kamehameha Avenue heading toward 
the Manono Street bridge. A tsunami 
wiped out the buildings there, too, and 

M

authorities made the decision not to 
rebuild. 

Although it’s prime real estate, all 
that bayfront land sits undeveloped 
and in a natural state of beauty. 
It’s used and enjoyed as parks and 
soccer fields and open view planes 
because of thoughtful planning. 

Hawai‘i Island residents benefit 
from those decisions in more than 
one way.

CHANGE
Another big and carefully thought 

out project is underway, and it too 
will change the look of Hilo town 
for decades to come.

It’s the extensive Hilo Bayfront 
Trails project, which is being funded 
by a grant from the Hawai‘i Tourism 
Authority Natural Resources Pro-
gram along with matching resources 
from the County of Hawai‘i.

Jackie DeLuz Watanabe, presi-
dent of Big Island Toyota, says that 
although her company is not in the 
tourism industry, it strongly sup-
ports the project. 

“They’ve done some of it already, 
and I think it’s something that ben-
efits local people as well as tourists,” 
she says. “We plan on being a major 
sponsor. Anything that benefits the PH
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manager Debra Ching Maiava was 
honored last year as an ATHENA 
Award recipient. The ATHENA Lead-
ership Award is presented to a person 
for professional excellence, commu-
nity service and for actively assisting 
women in their attainment of profes-

sional excellence and leadership skills.
Another long-time Hawaii Island 

icon is Big Island Candies, with its sig-
nature chocolate-dipped macadamia 
shortbread cookies. 

Forty years after Allan Ikawa opened 
his first, small, one-person shop, the 

Debra Ching Maiava is covered in lei as 
the 2016 Athena Award Recipient at 
the Hawaii Island Chamber of Commerce 
luncheon. 
The Aloha Exchange Club of East Hawaii 
also honored Debbie as a recipient of 
The Book of Golden Deeds Award.

Congratulations Debbie!

overall economy has a trickle-down 
effect for us, as well. After all, when 
other businesses do well, people tend 
to come in and buy a car!”

The project includes shared use 
paths that will run from the Wailuku 
River at Reeds Island, throughout the 
Hilo Bayfront and eventually extend to 
the cruise ship terminal.

When it’s complete, nearly six miles 
of pedestrian and bike trails, with 
benches at scenic spots and water 
fountains along the way, will connect 
more than 700 acres of land. 

ICONIC PLACES
The Bayfront is one of Hilo’s iconic 

places. So is Ken’s House of Pancakes, 
which stays open 24 hours a day for 
shift workers, jet lagged tourists and 
anyone else with a wee hours appetite. 

Ken’s House of Pancakes owner and 
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operation is now a 57,000-square-foot 
facility and testing lab.

Other Big Island traditions that will 
probably always exist, regardless of 
how Hawai‘i Island evolves, include 

Hilo’s Merrie Mon-
arch hula festival 
held every spring 
and Kona’s Iron-
man Triathlon held 
every fall.

When visitors 
spend time on 
Hawai‘i Island 
during Merrie 
Monarch week, or 
after competing 
in or watching the 
Ironman, they will 
find an island with 
places to walk or 

ride a bike, to sit and admire a view and 
to gather with friends and talk or play.

Even better, they will see Hawai‘i 
Island residents kicking back and en-
joying those places, too.

bigislandtoyota.com
Showroom Hours: Mon-Fri, 8 am - 6 pm • Sat, 8 am - 4 pm

KONA: 329-8517
74-5504 Kaiwi St.

HILO: 935-2920 
811 Kanoelehua Ave.

2017 HIGHLANDER
Let’s explore every possibility

329-8517935-2920 

“On the Big Island it’s always been 
about our people, our relationships, 
and it’s the same at Big Island 
Candies. We consider ourselves 
ohana, family, and have a strong 
corporate culture of supporting 
each other and extending that spirit 
of aloha to our customers, too. Our 
employee turnover rate is pretty 
much zero. We have great managers 
and employees, and everybody 
cares about each other. I think that’s 
what allows us to put out a quality 
product. 

Supporting our community 
is very important to us, too. The 
community supports us and it’s our 
philosophy to give back. We always 
feel if we stay focused on quality, 
everything else will fall into place. 
When I wake up every morning I 
feel such a sense of gratitude for our 
employees and our community.”

– SHERRIE HOLI , CHIEF OPERATING 
OFFICER, BIG ISLAND CANDIES


